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between "law" and "ethics". At the same time, Bioethics is the discipline that deals with the ethical implications of biological research and applications especially in medicine (https://www.disabled-world.com/definitions/ bioethics.php). It also tries to define the medical activity and other related activity needed to maintain the functioning of a health institution, through the development of moral values and, at the same time, combines various disciplines such as medicine, philosophy, law, sociology, and theology (Solomon M, Radu G, Hostiuc M, Margan MM, Bulescu IA, Purcarea VL. Ethical issues in advertising and promotion of medical units. Rom. J. Ophthalmol. 2016 Oct-Dec; 60(4): 2016). At the same time, advertising and promotion are part of the strategy, whose aim is to maintain relationships with the target audience. To regulate the activity of advertising and promotion, ethical rules had to be established for healthcare marketing. Thus, it is important that promotional messages say and show the truth and do not create unjustified expectations. The services in the advertisement should be provided exactly as they are presented and marketing communications should be more consistent with reality, because the target public of these advertisements encompass people who are sick, and, in their desire to get well, are very vulnerable and try to buy any service that seems to comply with their desire to improve their health state, even if that particular service is not good or suitable for their illness. In addition, the presented medical service should not alter the reality and should not give false hopes to patients (Solomon M, Radu G, Hostiuc M, Margan MM, Bulescu IA, Purcarea VL. Ethical issues in advertising and promotion of medical units. Rom. J. Ophthalmol. 2016 Oct-Dec; 60(4): 2016).
In conclusion, a reflection of roles and responsibilities should be seriously taken into consideration when dealing with medical social-media in healthcare environment. Further, it is important that the data should not be used abusively and privacy and confidentiality of online and offline users of medical advertising should be preserved at all times.
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